WIBA
WIBA-F
WTSO
WZEE-F
WLMV

WMGN-F
WOLX-F

WMAD-F
WWom-F

WNWC
WSJY-F
WCJ2Z-F
WJJO-F
WHFA

WBZU-F
WDMP-F
WHIT-F
WKPO-F
WMMM-F

WTDY

15
15.4
4.3
10.6
59
14.1

76
10.9
64
16.4
109
12,6

n 18
183 1.2
52 73
175 126
14 136
16 84

62 63
35 652
15 84
40 35
57 19

WIBA
WIBA-F
WTSO
WZEE-F
wiLMv

WMGN-F
WOLX-F
WMAD-F
wwam-F
WTUX

WNWC
WSJY-F
WCJZ-F
WJJO-F
WHFA

WBZU-F
WDMP-F
WHIT-F
WKPO-F
WMMM-F

WTDY

&)
127

yi)
274
129
283
217
315

184
16.6
20.2

80
103

a5
15.5
9.3
8.0

10.3
9.0
10.3
43
08

80
21.3
10.9
245
28.2
272

254
15.9
21.0
15.9

8
"7

10.6
13.0
10.1

6.6

77
8.0
5.8
53

21
294

26.4
26.8
26.2
239

26.6
16.5
16.4
141

82
8.9
111
10.0
9.8
35

7.6
7.2
56
59
43

8.3
1.0

82
26.2
35.1
20.2
315
20.2

229
16.7
15.9
16.7

20

1.3

83
2.0
9.7

1.7
9.1
3.0

8.7
4.1
3.9
7.0
4.3

6.5
48

83
225
31.0
24.2
293
17.2

223
16.2
12.8
16.4
10.0

9.0
8.0

B4
9.3
107
103
11.2
27

84
233
30.8
15.4

1.7
19.2
12.2
17.7

6.4

7.6
8.0

88
97
10.4
9.1
125
33

89
22
36
6.8
27

3.7
49

a5
19.6
29.1
19.0

11.7
247
139
15.6

5.1

5.4

86
8.0
10.8
9.2
146
28

86

248
31.0
16.0
36.0
136

19.0
13.2
133

5.1

4.7
6.4

87
9.0
120
85
172
23

87
239
30.2
15.2
366

6.7

215
184
"7

8.2

4.0

88
8.5

M"s
72

18.6
2.0

74
1.6
54
5.7
5.0

a8
1.7
29.9
15.7
376

6.9

19.6
15.3
1.1
74
39
9.8

4.2

12+ METRO SHARE

8 20 91 92

7.8 57 60 68
106 126 138 128

6.3 66 46 58
149 79 80 15

26 37 234 48

88 75 75 59

75 86 96 7.3

37 41 42 -

70 70 94 14

0}8 » - -

05 02 -

15 25 20 19

4.4 39 44 49

59 70 48 34

24 20 12 08

10
24
12+ CUME RATINGS

89 80 #1092
233 150 174 17.8
282 276 343 300
136 140 96 24.2
384 270 265 289

79 51 84 121
209 192 158 145
15.8 231 274 197
12.3 126 124 -
15.1 163 180 18.8

4.3 - -

1.5 - -

6.2 70 56 50
14.5 100 134 1141
184 237 236 117

47 50 45 23

4.0
84

23
6.1
99
37

109
55

6.0
8.0
48
9.8

21

23
149
23.1
21.0
253
13.0

15.0
19.7
14.2
18.7

6.4
114
16.4

21

74

5.6

94
6.2
8.9
3.2

105
4.7

22

14.3

79

35

85
18.0
20.4
12.8
29.2
10.2

16.9
204
16.2
16.1

3.0

28
11.0
14.5

27

8.7

96
6.3
73
1.7
9.9
46

3.6

120

10.2

o7
6.6
6.8
35

1.3
37

6.6
6.1
4.9
71
27

13
22
79
12

28

43

97
218
176

96
319
1s

18.1
19.8
17.3
15.4

46

5.8
8.1
14.9
24

1.0

1.0

98
6.7

4.9
34
116
06

77
6.9
4.1
6.4
1.6

14
23
8.2
16

3.0
10
42

3.1

203
20.2
18.0
13.7

25

4.2

14.1
24

109
3.8
121

8.2

99
73
53
09

10.4
04

84
6.5
5.0
6.2
1.7

13
3.4
6.7
19
24
17
4.1

35

10.7

55
129

73

2000
6.9
54

10.0
04

15
5.0

3.0

17.9
184
154
135

2.7

5.0
103
14.8

39

10.0
4.6
14.9

74

L}
7.8

6.0
7.9
7.8
6.2
31

04

1.0
5.1
54
1.7

1.7
57

20

20.2
19.3
74

235 233 239

15.5
18.6
109
16.5

18

3.1
10.5
1.2

1.2

25

6.0
11.2

6.0

2
5.9

164
201
6.1

15.9
18.7
"3
154

36
59
14.1

106
29

73
128

57

184

18.7

19

13.6
16.4

14.7
35

WIBA, 1310 (NT)

WIBA-F, 101.5 (CL AOR)

WTSO0, 1070 (S)
WZEE-F, 104.1 (CHR)
WLMV, 1480 (ST)

WMGN-F, 98.1 (AC)
WOLX-F, 94.9 (0)
WMAD-F, 92.1 (AC)
WWQM-F, 106.3 (C)
WTUX, 1550 (ST)

WNWC, 1190 (REL)
WSJY-F, 107.3 (SAC)
WCJZF, 96.3 {J)
WJJO-F, 94.1 (AOR)
WHFA, 1240 (REL)

WBZU-F, 105.1 (0-80)
WDMP-F, 99.3 (C)
WHIT-F, 93.1 (CH)
WKPO-F, 105.9 (CHR)
WMMM-F, 105.5 (AOR)

WTDY, 1670 (T)

p N N T N N N N N T W T W N

N N
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1976
1977
1978
1979

1980
1981
1982
1983
1984
1985
1986
1987
1988
1989

1930
1991
1992
1993
1994
1995
1996
1997
1938
1989

2000
2001
2002
2003

Market

BQVOHUQ

41
54
6.4
6.6

153

27.3

30.4
30.5

35.9

Revenus
Change

N7 %
18.5
.1

Population
.328
1333
.334
335
337
339
359
364
367
370
373
377
.384
390
.396
404
.405
409
416
422
431
437
442
WIBA
wWTDY
wTSO
WTUX
WLMV
WBZU-F
WCJZ-F
WDMP-F
WHIT-F
WIBA-F

1310
1670
1070
1550
1480

106.1
99.3

93.1
101.5

Revenue

Per Capita

5KW (DA-2)
10KW/IKW
10KW/SKW (DA-2)
SKW (DA-DAYS)
5KW (DA-2)

BKW@243
SKW@572
1.1KW@460
6KW@322 (DA)
S0KW@1013

Retail
Sales

Rov. as %
Rotait Sales

.0046
.0043
0047
0043
0041
0040

0042
0044
0046

.0044

0045
0044

News/Talk
Talk
Sports
Standards
Hispanic

Oldies-80s
Jazz
Country
Classic Hits
Classic AOR

MADISON
Revenue Highest
Per Billing
Share Polnt Stations

118 .- .-
41 WTSO 19
.136 WTSO 20
143 WIBA 21
150 WZEE-F 2.1
.158 WZEE-F 23
.169 WZEE-F 28
.187 WIBA-F 286
.185 WIBA-F 25
.202 WIBA-F 28
.203 WIBA-F 34
.213 WIBA-F 30
252 WIBA-F 3.0
261 WIBA-F 3.1
273 WIBA-F 3.2
.307 WZEE-F 34
358 WZEE-F 4.0
.380 WZEE-F 5.1
394 WMGN-F 5.0
445 WMGN-F 48
465 WMGN-F 4.6

MAJOR STATIONS - JANUARY 2004
Clear Channel WJJO-F 94.1
Midwest Family WKPO-F 105.9
Clear Channel WMAD-F 921
Midwest Family WMGN-F 98.1
Midwest Family WNMMM-F 105.5
Entercom WOLX-F 94.9
Clear Channel WSJY-F 107.3
WWQM-F 106.3
Midwest Family WZEE-F 104.4

Clear Channel!

S0KW@492
1.7KW@482
1.8KW@400
S0KW@575
2KW@573

3BKW@1500
26KW@674

4.5KW@374
1ZKW@1004

Average
Person Total
Rating(APR) M Sh Stations
166 % 427 % --
15.6 39.1 17
15.9 56.8 16
16.4 444 16
14.6 58.0 15
16.5 61.5 15
17.7 59.2 14
17.2 56.9 15
18.0 61.9 17
16.0 63.7 14
16.7 61.9 18
15.2 67.8 15
16.3 66.6 16
17.6 72.5 16
171 78.2 15
171 80.3 17
15.7 75.7 19
16.7 77.2 17
17.7 79.2 19
15.1 78.2 22
158 77.4 20
14.7 79.8 21
15.2 774 22
149 80.6 22
14.2 82.0 26
14.1 80.6 23
12.7 81.6 21
13.3 79.1 24
AOR Midwast family
CHR/Dance
AC/CHR Clear Channel
AC/CHR Midwest Family
AOR-Prog. Entercom
Oldies Entercom
Soft AC New Radio
Country Midwest Family
CHR Claar Channel

Viable
Statlons

13.5

15

Unlisted
Station
Listening

221

1976
1977
1978
1979

1980
1981
1982
1983
1984
1985
1986
1987
1988
1989

1990
1991
1992
1993
1994
1995
19986
1997
1998
1999

2000
2001
2002
2003



MADISON
FORMAT SHARES (%) JOR STATIO! ONS; 0
82 84 97 80 92 85 98 2000 1974 WZEE-F Sold to MidContinent $ 275,000
CHR/AOR 40 40 42 CHR 16 20 19 17 13 14 12 1978 WIBA AF From Capital Times to Des Maines Register 2,150,000
AORICL 15 15 20 22 28 27 25 1981 WMAD-F 1,275,000
1985 WMAD AF 2,400,000
MOR/AC 20 25 16 MORFS 13 15 6 " 8 9 SesTalk 1985 WIBA AF Sold to Price Communications 6,800,600
AC/IOLD 26 25 26 19 AC 10 7 13 1985 WILV-F (Baraboo) 1,800,000
OLDIES 11 10 12
COUNTRY 2% 19 20 17 17 17 22 18 17 8 1887 WIBA AF From Price to Leicinger 10,800,000
BTF/EZISAC 13 13 9 6 [ 4 1989 WMLW-F (Watertown) Sold to Joyner 1,600,000
SOFTAC 6 3 4 5 1891 WMAD AF Turned over to Bank 3,200,000
1992 WMAD AF Sald to Allen Shaw NA
NEWS/TALK 1 1 .- .- 1 5 7 7 5 20 1893 WJJO-F Sold to Midwest Famity 1,600,000
SPORTS 1 K] 4 1993 WMAD AF From Allen Shaw to Leicinger N/A
BLACK/URBAN
SMOOTH JAZZ 1993 WMMM-F (Verona) Sold to Woodward 1,300,000
1993 WYZM-F (Waunakeo) Sold to Weodward 900,000
STANDARDS -- -- 12 8 1 3 1 2 4 3 1993 WHIT, WWQM-F Sold to Enterprise 5,600,000
HISPANIC 1995 WIBA AF, WMAD AF From Lelcinger to Dick Veme 14,200,000
RELIG/GOSPEL 2 2 - 1995 WMXF-F {Sauk Clty) Sold to Midcontinent 3,000,000
CLASSICAL 1988 Paint and Midcontinent merged their Madison stations ...
1986 WOLX-F From Shockley to Woodward 10,500,000
1997 WIBA AF, WTSO, WMAD-F From Midcontinent/Point to Capstar ~aa
STATI OTES WMLI-F, WZEE-F
1997 WHIT, WWQM-F Frcm Enterprise to Midwest Family 6,400,000
(Major call letter and format changes) 1989 All Capstar stations sold to Clear Channel ---
2000 WWWM-F, WOLX-F, WYZM-F Frcm Woodward to Entercom .e-
wiLmv WISM until 85; WTDY until 88; WTDA until 01; CHR/AC until 85;
FS to News/Talk by 88; News/Talk until 98
WTUX WWQM until 82; WHIT until 01; CHR until 80; Country 83;
Qidias until 89; Country again until 95; Sparts until 01
WNWC WERU until 85; WMAD until 97; Standards until 89; Talk until 94;
Slandards until 97
WMAD-F AOR until 84; AC until about 89
WOLX-F WLVE untif 83; WNLT until 85; WILV until 89; EZ until 83;
AC until 85; EZ again until 89
WCJZ WMLI until 84; WMXF until 85; WMLI until 02; Soft AC until 94;
Oldies-70's until 85; Soft AC again until 02
WHFA WIBU until abeut 01; Standards until 94; Couniry until 99
WMGN-F WISM uniil 84; CHR evolving to AC by 82
WWQM-F WMAD until 78; Country until 78; CHR until 81
WJJO-F WTFX until 91; CHR until 91; AC/CHR until 93; Classic AOR until 85
WIBA Full Service evioving to News/Talk
WTSO Country untif 96; Talk until 97; Standards until 89
WSJY-F EZ lo Soft AC by early 90's
WBZU-F WYZM until 01
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1984
1 WTS0
2 WIBA
3 WZEE-F
4 WMGN-F
5 WIBA-F

2 WZEEF
3 WMGN-F
4 WOLX-F
5 WIBA
6 WTSO
7 WTFX-F
8 WWQM-F
9 WRAD AF
10 WIDY
11

1 WIBA-F
2 WZEEF
3 Wwam-F
4 WMGN-F
5 WOLX-F
6 WIBA
7 WJIJO-F
8 WTDY
9 WMAD-F
10 WT50
1t
12
13

2002
1 WMGN-F
2 WZEE-F
3IWIBA
4 WWOMF
§ WOLX-F
6 WIBA-F
7 WIO-F
8 WMMM-F
9 WXXM.F
10 WBZUF
11 WMAD
12 WTDY

1.9
17
13
13
12

26
23
20
18
17
16
10
07
06
04

31
26
28
24
23
19
1.2
11
08
07

4.8
4.0
38
29
27
286
22
21
16
1.5
14
11

s
©
e
i

WTSO
WIBA
WMGN-F
WZEE.F
WIBAF
WQMHIT

1891
WIBA-F
WOLX-F
WMGN-F
WIBA
WZEE-F
Wwam AF
WTS0
WMO-F
WMAD AF
WTDY

1997
WIBA-F
WZEE-F
WMGN-F
WOLX-F
wwam.F
WiBA
WJIJO-F
WTDY
WMAD-F
WHMM-F
WTSO

2003

WMGN-F
WiBA
WZEE-F
waMan-F
WOLX-F
WJJO-F
WIBAF
WMMM-F
WBZU-F
WXXM-F
WTDY
WMAD

20
19
16
14
12
10

18
19
19
165
16
1.2
1.1
0.65
0.57
0.52

32
3.1
27
27
24
22
13
11
08
08
06

46
43
4.1
34
30
27
23
21
15
13
12
12

HIGHEST BILLING STATIONS

1989
WZEE-F
WIBA-F
WMGN-F
WIBA
WTSO
WMAD-D
WWQM-F

1995
WIBA-F
WWGN-F
wwam-F
WZEE-F
WOLX-F
wisa
WTS0
WJJO-F
WTDY
WMAD-F

2001
WMGN-F
WZEE-F
WiBA
WWQaM-F
WIBA.F
WJIJO-F
WOLX-F
WMMM-F
WMAD-F
WTDY
WBZU-F
WMLI-F
WTSO

MADISON

28
25
25
20
16
0.7
0.7

30
25
24
21
21
16
10
1.0
08
07

50
43
33
27
28
25
20
16
1.3
1.2
11
09
08

1986 1987 1988
WIBA 21 W2EE-F 21 WZEE-F 23
WTSO 19 WIBA 20 WMGN-F 22
WZEE-F 1.7 WIBA-F 19 WIBA-F 21
WMGN-F 16 WTSO 18 WIBA 20
WIBA-F 15 WMGN-F 1.7 WTSO 18
WaMHIT 1.0 wwam-F 07 HITWQaM o8

WMAD-F 07
WTDY 04

1892 1993 1994
WIBA-F 29 WIBA-F 3.4 WIBA-F 30
WOLX.F 22 WWQm AF 23 WWAMAF 23
WWQaM-F 20 WOLX-F 21 WMGN-F 22
WMGN-F 18 WMGN-F 18 WOLX-F 21
WIBA 18 WIBA 17 WZEE-F 19
WZEE-F 1.7 WZEE-F 16 WIBA 15
WTSO 1.0 WTSO 09 WTSO 12

WTDY 0.7 WJJO-F 1.0
WMLI-F 06 WTDY 0.7

1998 1999 2000
WZEE-F 34 WZEE.F 4.1 WZEE.F 5.1
WMGN-F 31 WMGN-F 38 WMGN-F 42
WIBA-F 3.0 WIBA 30 WIBA 35
WOLX-F 29 WMO-F 28 WOLX-F 29
WiBA 23 WOLXF 27 WIO-F 29
WWQM-F 22 WIBA-F 26 WIBA-F 28
WJIJO-F 17 WWQM-F 25 WWQM-F 25
WTDY AA 10 WTDY AA 14 WMAD.F 15
WMAD-F 10 WMAD-F 12 WMMM-F 13
WMMM.F 10 WMMM.F 1.1 WTDY AA 12

WMLIF 11
OUNCAN'S COMMENTS:

Madison has becoma an above average small radio market despite having a very
high share of its listening devoted to non-commercial stations. This "lost listening
and the shap decrease in APR's are a concem. However, almosl all radio markets

are being badly hurt by these same factors.

Selecting one outstanding stalion in Madison is difficult. WZEE, WIBA-F, and others
have besn good slations through the decades. WMGN does stand out because ¢

its ratings, programming and revenue consistency.

1994

1 Double L

2 Midwest Family
3 Midcontinont

4 Enterprise

5 Shockley-WOLX

1
1 Capstar
2 Midwest Family
3 Woodward

$

4

s

2000

1 Clear Channel
2 Midwest Family
3 Entercom

$

49 (28.8)
39 (22.9)
31 (18.2)
23 (135)
22 (12.6)

103 (46.2)
7.9 (35.6)
40 (18.1)

145 (47.8)
10.9 (35.7)
48 (15.7)

1995
1 Paint g

2 Midwest Family
3 Midcontinent

4 Enterpriso
§ Shockley
6 Woodward

1998
1 Capstar s
2 Midwest Family
3 Woodward

2001

1 Clear Channel  §
2 Midwest Family
3 Entercom

2003
1 Clear Channel  $
2 Midwest Family
3 Entorcom
4
5

2

HIGHEST BILLING RADIO ENTITIES

57 (30.3)
4.3 (22.9)
33 (17.3)
25 (13.3)
2.4 (11.2)
10 (653)

106 (44.2)
85 (35.5)
45 (18.7)

131 (42.9)
115 (37.9)
47 (15.5)

14.1
124
66

o

1938
1 Point/Midcont. §
2 Midwaest Family

3 Woodward

4 Enterprise

1999
1 Clear Channel  $
2 Midwest Family

3 Woodward

2002
1 Clear Channel $
2 Midwest Famlly
3 Entercom

96 (47.1)
a7 (228)
35 (17.2)
25 (12.3)

120 (34.0)
10.9 {40.0)
4.4 (16.3)

144
13
6.3

All 2002 and 2003 financial data is provided by BIA Financial.



