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Disclosures

Forward Looking Statements: Statements made in this presentation that are not historical in
nature, particularly regarding expected performance in 2011 and future years, are forward-looking
statements.

These forward-looking statements are based on our current expectations and assumptions, and
involve various risks and uncertainties that could cause actual results to differ materially from those
expressed in such forward-looking statements.

Important factors known by the company that could cause such material differences include those
referenced or discussed from time to time in our filings with the SEC, including those referenced
under the heading “ITEM 1A — Risk Factors” in our Annual Report on Form 10-K for the year ended
December 31, 2009 and elsewhere, and any subsequent periodic or current reports filed by us with
the SEC.

In addition, any forward-looking statements contained in this presentation represent our estimates
only as of the date hereof and should not be relied upon as representing our estimates as of any
subsequent date. While we may elect to update forward-looking statements at some point in the
future, we specifically disclaim any obligation to do so, even if our estimates change.

PPM ratings are based on audience estimates and are the opinion of Arbitron and should not be
relied on for precise accuracy or precise representativeness of a demographic or radio market.
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What We Will Cover Today...

»Quick Sample Performance Update
»Review of PPM Enhancements
»Data Insights

»Questions and Answers
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PPM Roll-out Completed

December 31, 2010

* PPM now the buy-sell “Currency”
in 48 markets

» December is first month of
currency in five new markets

* Greenshoro-Winston-Salem-
High Point

» Jacksonville
* West Palm Beach-Boca Raton

* Memphis

* Hartford-New Britain-Middletown

The 48 Planned PPM currency markets represent 69% of
estimated ad revenue from Arbitron measured markets*

ARBITRON |
j * Source: Arbitron's analysis of BIA/Kelsey's Investing in Radio® 2010 Market Report © 2011 Arbitron Inc. 4



PPM Sample
Performance Update
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December 2010

Sample Quality Headlines

Substantially all sample quality metrics met or exceeded
benchmarks
*DDI: sample size metric
— P6+: Average of 115 DDI
— P18-54: Average of 111 DDI
— P18-34: Average of 99 DDI

*In-tab Rate:

— Persons 6+: average in-tab rate of 84.6% (18% higher than 2007)
— Persons 18-34: average of 80.3% (29% higher than 2007)

*SPI. response rate metric
— 48-market average SPI in December 2010: 22.5%

A ARBITRON
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DDI Benchmark - Gauge for Sample

Performance

»f a market falls below the DDI Benchmark, we plan to take
corrective measures

»DDI Benchmark is NOT the target—the target is 100% of the
sample objective

»DDI stands for Designated Delivery Index

Actual Average Daily Sample Size for a Given Demo
DDI = x 100

Target Sample Size of Given Demo

Benchmarks are based on a 13 month trailing average

f! ARBITRON
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48 Market Average DDI Well Above

Benchmarks for Persons 6+, 18-54 and 18-34

December 2010 Average DDI

Year 2 Benchmark
Year 1 Benchmark

120 115 111
99
60 -
40 7
20 1
O m T T
P6+ P18- 54 P18- 34
Avg. to date =110 Avg. to date = 105 Avg. to date = 93

ARBITRON |
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Average DDI Significantly Over 100 for

Other, Black, and Hispanic Persons 6+

December 2010 Average DDI

122 125
120 - 112

100 A
80 1
60 -
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20 -

0 h |
Other P6+ Black P6+ Hispanic P6+

48 Currency Markets 32 Markets with 10%+ Black pop. or 26 Markets with 10%-+ Hispanic pop.

400,000+ Black P6+ or 400,000+ Hispanic P6+
A ARBITRON
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18-34 DDI Benchmarks Above Benchmarks

for Other, Black, and Hispanic Persons

December 2010 Average DDI
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Other P18-34

48 Currency Markets

A ARBITRON

Year 2 Benchmark
Mos. 7-12 Benchmark
Mos. 1-6 Benchmark

98

80
75
70

Black P18-34

32 Markets with 10%+ Black pop.
or 400,000+ Black P6+

Hispanic P18- 34

26 Markets with 10%-+ Hispanic pop.
or 400,000+ Hispanic P6+

© 2011 Arbitron Inc. 10



Average DDI Exceeds 100 for

Spanish Language Preference

December 2010 Average DDI

160 1
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120 1 109
100 1
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Spanish Dominant English Dominant

A ARBITRON 15 PPM Markets with Language Usage Weighting



In-Tab Rate Benchmark

In-Tab Rate Percent of installed Persons who have
provided fault-free data and have 8 or
more hours of motion (5+ hours for
Persons 6-17)

P6+ Benchmark 75%-+*

P18-34 Benchmark 70%-+*

* Year 1 based on average of months to date
(e.g., month 6 = 6-month average)

* Year 2 based on 13-month rolling average

a ARBITRON
© 2011 Arbitron Inc. 12



In-Tab Rates Reach New Highs

Average In-tab rate across currency markets

100%

80% -

60%

40%

20%

0%

71.8%

P6+ In-tab rate Benchmark

P18-34 In-tab rate Benchmark

84.6%
78.6%  77.9%

75% 715% 71.9%

+ 18% vs.
Dec. '07

Persons 6+ Persons 18-34
B Dec.'07 B Dec.'08 ODec.'09 BDec.'10

80.3%

+ 29% vs.
Dec. '07

70%

ARBITRON
Dec. '07: Philadelphia and Houston; Dec. '08: 14 markets; Dec. '09: 33 markets; Dec. '10: 48 markets © 2011 Arbitron Inc. 13



New Highs for Black and Hispanic

18-34 Daily In-tab Rate

Average In-tab rate across currency markets

100% - P18-34 In-tab rate Benchmark
81.0%
0 77.7%
' 70% 70%
60% -
+ 9% gain + 10% gain
ear over year ear over year
40% | y y y y
20% -
0% |
Black P18-34 Hispanic P18-34
O Dec.'09 B Dec.'10
&A RBIT RON Black: December 2009: 30 markets; December 2010: 44 markets © 2011 Arbitron Inc. 14
Hispanic: December 2009: 26 markets; December 2010: 35 markets



SPI (Sample Performance Indicator)

Response Rate Metric

»SPI Is a substitute measurement for response rate in
electronic media panels for radio and TV

»Approved for this purpose by the MRC
»PPM metric = Average Daily Persons SPI

Number of In-Tab Persons in Basic Households

SPI =
Eligible Persons in the Sample

ARBITRON
© 2011 Arbitron Inc. 15



December 2010 48 Market
Avg. SPIlis 22.5%

December 2010 SPI

48 Market Average = 22.5%

Market SPI Market SPI Market SPI

Philadelphia 23.1% Seattle 20.8% Las Vegas 25.6%
Houston METRO 20.1% Phoenix 23.6% Charlotte 25.5%
New York 18.3% Minneapolis 26.2% Orlando 20.2%
Nassau-Suffolk 20.7% San Diego 20.8% Columbus, OH 25.1%
Middlesex 19.5% Tampa 31.1% Milwaukee 26.5%
Los Angeles 27.0% St. Louis 25.0% Austin 16.5%
Chicago 24.2% Denver 21.2% Indianapolis 18.8%
San Francisco 21.0% Baltimore 21.9% Providence 14.2%
Riverside 27.8% Pittsburgh, PA 23.8% Norfolk 18.6%
San Jose 17.5% Portland, OR 28.9% Raleigh 21.3%
Dallas 20.2% Sacramento 24.8% Nashville 18.8%
Atlanta 22.6% Cincinnati 28.5% Greensboro 21.5%
Washington, DC 21.0% Clewveland 32.7% Jacksonwille 18.2%
Detroit 27.4% Salt Lake City 25.7% West Palm Beach  17.2%
Boston 15.3% San Antonio 26.6% Memphis 18.3%
Miami 24.9% Kansas City 27.3% Hartford 15.3%

a ARBITRON

© 2011 Arbitron Inc.
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PPM Enhancements:

Sample Target Increase

»Designed to increase the total PPM sample target for Persons
6+ by approximately 10% in the aggregate by mid-year 2011
* Planned 8% sample target increase scheduled by year-end 2010
has been implemented

* The balance of the increase (2 points) is scheduled for completion
by mid-year 2011

»The full 10% increase has been factored into the sample target
In markets that became currency in September and December

»Sample targets and DDI calculation are scheduled to be reset
effective with the January 2011 survey

A ARBITRON
© 2011 Arbitron Inc. 18



Example of the Coming DDI Reset

Los Angeles

3500 ~ Current DDI
3000 - 2309 118 DDI

2456 100 DDI

2500
Q
8
<
= 2000 A
()
2
8
2 1500 A 2010 December
£ Sample Target in-tab
n

1000 -

500
0 - T 1

December 2010 sample target and in-tab Example of reset DDI

B Sample target @ Intab

A ARBITRON
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Sample target/in-tab

Example of the Coming DDI Reset

Los Angeles

3500 ~
3000 -
2456
2500 -
2000 -
1500 - 2010

Sample Target

1000 -

500 A

2909

December
in-tab

Current DDI

v

118 DDI

100 DDI

Ex: Reset DDI

v

2909 110 DDI

100 DDI

Jan 2011 December

Sample Target In -tab

December 2010 sample target and in-tab

A ARBITRON

B Sample target

Example of reset DDI
B Intab

© 2011 Arbitron Inc.
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PPM Enhancements:

Enhanced Cell Phone Sampling

»Cell phone sample for 18-34s expected to reach an average of
~40%+ by year-end 2010

»Up from average of 26% year end 2009

» Cell phone sample scheduled to reach an average of 25% for
P6+ by year end 2010

»Adding cell phone households that rarely or never answer their
landlines

A ARBITRON
© 2011 Arbitron Inc. 21



PPM Enhancements:

Targeted In-person Recruitment

» Targeted In-person recruitment » Implementation status
designed to help segments that are « July 2010: portions of the New
more likely to be reachable only by York, Dallas, and Miami High
cell phone — including youth and Density Black and Hispanic Areas
minorities (HDAs)

» In-Person Recruiting implemented in * October 2010: The remaining
2010 in HDAs of metros representing HDAs in New York, Miami and
approximately half of the PPM Dallas and HDAs in Los Angeles,

Philadelphia & Chicago

e * December 2010: San Francisco,
» In-Person Recruiting is planned to be San Jose, Boston, Washington

in place in all PPM markets and DC, Atlanta and Detroit
geographies by the end of 2011

markets

goals described above, there can be no assurance of success. ©2011 Arbitron Inc. 22

f! ARBITRON While these and other improvement initiatives have been designed to accomplish the



PPM Enhancements:

Sample Stratification for Persons 35-44

Other Persons 35-44 Average DDI
Across 33 PPM Markets operational for one year

» Stratification identifies the
demographic characteristics of the 103
household during sample prep

» Household characteristics
identified with stratification include:

* Presence of 18-24, 25-34 and 35-
44, Geography, Race/ethnicity of
householder and Language of
Hispanic householders*

» 35-44 sample stratification began
with the March 2010 survey

»\We are seeing improvements

Dec. 2009 Dec. 2010

ARBITR i ifvi
& ON *in qualifying markets © 2011 Arbitron Inc. 23
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Greensboro P25-54: Urban AC and AC

Stations Top Ranked in PPM

December 2010 AQH Share

WQMG-FM (Urban AC) 9.9
WMAG-FM (Adult Contemporary) 9.4
WSMW-FM (Adult Contemporary) 8.8
WPAW-FM (Country) 8.6
WKRR-FM (Classic Rock) 8.1
WVBZ-FM (Active Rock) 6.7
WKZL-FM (Pop CHR) 6.6
WJIMH-FM (Rhythmic CHR) 6.6
WMKS-FM (Pop CHR) 4.1
WTQR-FM (Country) 3.4

ARBITRON Metro Greensboro-WS-HP PPM: December 2010 PPM, AQH Share,
Mon-Sun 6A-12Mid, Persons 25-54 ©2011 Arbitron Inc. 25



Jacksonville 25-54: AC, Urban and News

Talk Stations Strong in PPM

December 2010 AQH Share

WEJZ-FM (Adult Contemporary)_ 10.2
WSOL-FM (Urban AC)_ 8.4
WOKV-AM (News Talk Information)_ 8.2
WJIGL-FM (Classic Hits)_ 7.6
WGNE-FM (Country)_ 7.4
WXXJ-FM (Alternative)_ 7.1

WQIK-FM (Country)_ 6.5

WAPE-FM (Pop CHR)_ 6.5

WFYV-FM (Active Rock) 5.8

WJIBT-FM (Urban Contemporary) 5.6

ﬁ ARBITRON Metro Jacksonville PPM: December 2010 PPM, AQH Share,

Mon-Sun 6A-12Mid, Persons 25-54 © 2011 Arbitron Inc.
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West Palm Beach 25-54: Hot AC and Urban AC

Stations Top Ranked in December

December 2010 AQH Share

WRMF-FM (Hot AC) 7.3
WNEW-FM (Urban AC) 7.3
WEAT-FM (Adult Contemporary) 6.8
WIRK-FM (Country) 59
WKGR-FM (Classic Rock) 4.8
WMBX-FM (Rhythmic CHR) 4.4
WLDI-FM (Pop CHR) 3.7
WZZR-FM (Talk/Personality) 3.3

WPBZ-FM (Alternative) 2.4

WLLY-FM (Mexican Regional) 2.4

ARBITRON Metro West Palm Beach-Boca Raton PPM: December 2010 PPM, AQH Share,
Mon-Sun 6A-12Mid, Persons 25-54 ©2011 Arbitron Inc. 27



Memphis 25-54: Urban Stations Take Three

of Top Five Slots in December

December 2010 AQH Share

KJMS-FM (Urban AC) 13.5
WHRK-FM (Urban Contemporary) 11.6
WRVR-FM (Adult Contemporary) 9.8
WRBO-FM (Urban Oldies) 7.1
WHAL-FM (Contemporary Inspirational) 6.7
WGKX-FM (Country) 6.5
WXMX-FM (Album Oriented Rock) 59
KXHT-FM (Urban Contemporary) 5.7
WMC-FM (Hot AC) 5.3
WEGR-FM (Classic Rock) 3.9
&A RBITRON Metro Memphis PPM: December 2010 PPM, AQH Share,
Mon-Sun 6A-12Mid, Persons 25-54 © 2011 Arbitron Inc. 28



Hartford 25-54: AC and Hot AC Stations

Take Top 3 Slots in December

December 2010 AQH Share

WRCH-FM (Adult Contemporary) 11.1
WHCN-FM (Hot AC) 9.1
WTIC-FM (Hot AC) 8.5
WWYZ-FM (Country) 7.5
WZMX-FM (Rhythmic CHR) 6.7
WKSS-FM (Pop CHR) 6.5
WCCC-FM (Active Rock) 572
WTIC-AM (News Talk Information) 50
WMRQ-FM (Modern AC) 4.8
WDRC-FM (Oldies) 4.4
&A RBITRON Metro Greensboro-WS-HP PPM: December 2010 PPM, AQH Share,
Mon-Sun 6A-12Mid, Persons 25-54 © 2011 Arbitron Inc. 29



Ohio State Football Broadcasts Averaged a 49

Share Among M25-54 During the 2010 Season

Men 25-54 In Game Share

468 47.9 460
- I l
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ARBITRON Custom Sports Report Columbus, OH Metro September — December 2010 _
Men 25-54 Ohio State Football Various Start/End Game Times © 2011 Arbitron inc. 30



Christmas Music Stations Number 1 in

41 of 48 PPM Markets from 11/26 to 12/8/2010

Portland
Greensboro
Philadelphia
Jacksonville

Hartford

Phoenix

Baltimor

~Ralel

Indianapolis

Salt Lake Ci
Washington D.C.
Houston
Detroit
Nashville
Chicago
Norfolk
Orlando
Las Vegas
St Louis
Pittsburgh
Atlanta
Providence
New York
Columbus
Minneapolis
Denver
Cleveland
Seattle
Middlesex
San Antonio
Nassau
Charlotte
San Francisco
Boston
San Diego
Los Angeles
West Palm Beach
Kansas City
Dallas
San Jose
Riverside

a ARBITRON

16.3
14.9
14.8
14.8
14.3
13.9
13.9
13.6
13.5
12.8
12.5
12.3
12.3
11.5
11.4
11.3
10.5
10.5
10.4
10.4
10.4
10.3
10.3
10.1
9.7
9.7
9.6
¥
02 P6+ Share
5.9 41 #1 Christmas Stations
8.6
¥ 11/26 — 12/8/2010
8.3
7.9
7.4
7.2
7.2
#1 Ranked Stations, PPM Metro Markets, 11/26 — 12/8/2010 © 2011 Arbitron Inc 31
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If You Missed The Arbitron Client Conference...

It's Still Available Online!

Register at www.arbitronclientconference.com

» Keynote: WFAN, New York Morning Team Boomer Esiason and Craig Carton

» What Fox Broadcasting’s Media Supervisor Thinks of Radio

» Goin’ Mobile Special PPM Edition: Jacobs Media

» Debunking the Myths of PPM: Coleman Insights

» Observations From Arbitron’s CEO, Bill Kerr

» The American Youth Study 2010: Edison Media Research

» Radio IS Digital: Emmis Interactive

» How | Would Use Social Media If | Ran Radio: Curiosity360.com CEO Matt Fischer
» What Radio Can Learn From TV. Jay O’Connor, Group VP, Cox Media Group

» 2010 PPM Format Norms presented by Inside Radio and Research Director, Inc.
» PPM Top Performers, Arbitron

» Urban PD Clinic

93% agreed “Attending the Conference was worth the time and expense”

!s A R B I T RON © 2011 Arbitron Inc.
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PPM Top Performers

Key Indicators of Highly Rated
PPM Stations

An analysis of top ranked stations in 33 PPM markets

Jenny Tsao
PPM Market Manager

Arbitron Inc. A ARBITRON



PPM Top Performers

Key Indicators of Highly Rated PPM Stations

»NO one wants to be “Average”... we all want to be at the top!

»Key Indicators gauge performance and provide helpful
achievement milestones

»Goal: Identify ratings characteristics that set Top Performers
apart from the pack

ARBITRON
© 2011 Arbitron Inc. 34



What Is a Top Performer?

»Analyzed key ratings metrics in 33 PPM markets that were
currency in first quarter 2010

»Two levels of “Top Performers”
— Number one station AQH Share

— One of the Top 3 stations AQH Share

»Grouped Top Performers by format category
»Demos used: Persons 18-34 and Persons 25-54

ARBITRON
© 2011 Arbitron Inc. 35



A look at the Formats in the Analysis

» 1,361 different stations were used for the analysis
»Some format categories:

* Adult Contemporary — 127 stations

*News/Talk/Info — 127

e Country — 120

e Sports — 106

Classic Hits — 88

* Pop Contemporary Hit Radio — 69

* Mexican Regional — 68

»Formats with less than 5 stations in the 33 PPM markets were
not included

ARBITRON
© 2011 Arbitron Inc. 36
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Who Are the #1's for Persons 18-347

CHR Stations #1 10 of 33 PPM markets

Urban Contemporary, 1

Urban Adult Contemporary, 1
Spanish Classic Hits, 1
Country, 1

Album Oriented Rock, 1
Pop CHR, 10

Adult Contemporary, 1

Hot Adult
Contemporary, 2

Active Rock, 2

Mexican Regional, 3

Rhythmic CHR, 6

Alternative/AAA, 4

#1 Ranked Stations Based on AQH Share, P18-34 ©2011 Atitron Inc. 38
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1in 7 Persons 18-34 Tune Into the Top-Ranked

Station During an Average Day

Anatomy of Top-Ranked P18-34 Stations

1+ Hr
Cume

71%

~

A ARBITRON

Daily Cume

14.6%

Daily TSL

1:06

AQH Share

10.5%

Source: PPM 33 Metro Markets, Jan-Feb-Mar 2010,
#1 Ranked Stations Based on AQH Share, P18-34

Daily
Occasions

4.7

Time Spent per
Occasion

10 minutes

© 2011 Arbitron Inc.
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Key Metrics for the Average Station

Persons 18-34

Average
Station

AQH Share 2.2%
Daily Cume Rating 3.6%
Percent 1+ Daily Cume 48%
Daily TSL 0:50
Daily Occasions 3.3
Da_ily Time Spent per Occasion 9
(minutes)

a ARBIT RON Source: PPM 33 Metro Markets, Jan-Feb-Mar 2010,

Stations Based on AQH Share, P18-34 ©2011 Abitron Ine. 40



Top 3 Stations vs. the Average Station

Persons 18-34

Higher Shares for Top Three Stations driven by bigger Daily Cume.
Daily Occasions are the key to higher Time Spent Listening.

Average Top 3

Station Stations
AQH Share 2.2% 9.0%
Daily Cume Rating 3.6% 12.5%
Percent 1+ Daily Cume 48% 70.2%
Daily TSL 0:50 1:01
Daily Occasions 3.3 4.5
Daily Time Spent per Occasion

: 9 9

(minutes)

© 2011 Arbitron Inc. 41
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Key Metrics for Number 1 Stations

Persons 18-34

Daily Cume is the difference maker between the number one spot
and a top three position.

Average Top 3 Number 1

Station Stations Stations
AQH Share 2.2% 9.0% 10.5%
Daily Cume Rating 3.6% 12.5% 14.6%
Percent 1+ Daily Cume 48% 70.2% 71%
Daily TSL 0:50 1:01 1:06
Daily Occasions 3.3 4.5 4.7
E)n?ii'lqyu:[l';ge Spent per Occasion 9 9 10

© 2011 Arbitron Inc. 42
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Stations Based on AQH Share, P18-34



Key Metrics: The Number One #1

Persons 18-34

KRXQ (Active Rock) was the station with the highest 18-34 share among the 33 markets.
Its Top Rank was driven by high Daily Cume and extraordinary Occasions.

Average Top 3 Number 1 KRXQ-FM

Station Stations Stations Sacramento
AQH Share 2.2% 9.0% 10.5% 18.5%
Daily Cume Rating 3.6% 12.5% 14.6% 15.1%
Percent 1+ Daily Cume 48% 70.2% 71% 78%
Daily TSL 0:50 1:01 1:06 1:49
Daily Occasions 3.3 4.5 4.7 7.4
E)n?ii'lqyu:[l';;n)e Spent per Occasion 9 9 10 11

© 2011 Arbitron Inc. 43
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Where Daily Cume and Daily TSL Meet

Avg. Daily Time Spent
A

Low Cume, High TSL High Cume, High TSL

Targeted Formats Broader Appeal, High Passion

v

Avg Daily Cume

Low Cume, Low TSL High Cume, Low TSL

Limited Appeal

A ARBITRON
© 2011 Arbitron Inc. 44
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Where Daily Cume and Daily TSL Meet

Avg. Daily Time Spent
A

High TSL

High-Performer
Neighborhood

|

Avg Daily Cume

A ARBITRON

ron Inc. 45



Where Daily Cume and Daily TSL Meet

Average of Top 3 Ranked Stations for P18-34

Time Spent Listening

2:00 -
1:45
1:30
1:15 |
. 1:00 -
Cume Rating
0.0 2.0 .0 6.0 8.0 10.0 12.0 14.0 16.0
0:45 -
0:30
Average Station
Daily Cume = 3.6
0:15 TSL per day =:50

© 2011 Arbitron Inc. 46
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Average of Top 3 Stations by Format Across 33 Markets Sorted by AQH Share



Where Daily Cume and Daily TSL Meet

Average of Top 3 Ranked Stations for P18-34

Time Spent Listening

2:00 -
1:45 -
1:30 -
Urban AC _
1:15 4 ¢ Active Rock
. 1:00 -
Cume Rating
T T T T T T T T T
0.0 2.0 .0 6.0 8.0 10.0 12.0 14.0 160
0:45 - i
Rhythmic CHR Pop CHR
0:30 +
Average Station
Daily Cume = 3.6
015 | TSL per day =:50
ARBIT RON Source: 33 PPM Metro Markets, Jan-Feb-Mar 2010, Mon-Sun 6AM-Mid, P18-34, 20 o 47
Average of Top 3 Stations by Format Across 33 Markets Sorted by AQH Share 11 Arbitron Inc.



Where Daily Cume and Daily TSL Meet

Average of Top 3 Ranked Stations for P18-34

Time Spent Listening

2:00 -
1:45 4 Spanish Classic Hits A
Mexican Regional &
1:30 -
1:15 -
) 1:00 |
Cume Rating
0.0 2.0 6.0 8.0 10.0 12.0 14.0 16.0
0:45 -
0:30 -
Average Station
Daily Cume = 3.6
0:15 J TSL per day =:50

A ARBITRON

Source: 33 PPM Metro Markets, Jan-Feb-Mar 2010, Mon-Sun 6AM-Mid, P18-34,

Average of Top 3 Stations by Format Across 33 Markets Sorted by AQH Share

© 2011 Arbitron Inc.
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Where Daily Cume and Daily TSL Meet

Average of Top 3 Ranked Stations for P18-34

Time Spent Listening

2:00 -
1:45
1:30 -
Urban AC
1:151 Classic Hitsm  Country
AC = < Rhythmic AC
Alternative/AAAa ¢ Urban Contemp
1:00 - AOR2 B Spanish Contemp
Cume Rating Hot AC m
0.0 2.0 6.0 8.0 10.0 12.0 14.0 16.0

0:45 |
0:30 |

Average Station

Daily Cume = 3.6

TSL per day =:50
0:15 -

A ARBITRON

Source: 33 PPM Metro Markets, Jan-Feb-Mar 2010, Mon-Sun 6AM-Mid, P18-34,
Average of Top 3 Stations by Format Across 33 Markets Sorted by AQH Share

© 2011 Arbitron Inc.
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Where Daily Cume and Daily TSL Meet

Average of Top 3 Ranked Stations for P18-34

Time Spent Listening

2:00 -
1:45 - Spanish Classic Hits A
Mexican Regionale
1:30
Urban AC '
1115 4 Classic Hitsm  Country ¢ Active Rock
AC = < Rhythmic AC
Alternative/AAA & @ Urban Contemp
1:00 - AOR2 Bgpanish Contemp
Cume Rating Hot AC m
0.0 2.0 6.0 8.0 10.0 12.0 14.0 16:0
0:45 .
Rhythmic CHR Pop CHR

0:30 -

Average Station

Daily Cume = 3.6

TSL per day =:50
0:15 -

a ARBIT RON Source: 33 PPM Metro Markets, Jan-Feb-Mar 2010, Mon-Sun 6AM-Mid, P18-34, )
© 2011 Arbitron Inc. 50
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Top Performers Key Findings

»Daily Cume is the primary difference maker for Top Performers

» 1+ Hour Daily Cume contributes the bulk of most stations’ AQH
and even more so for Top Performers

»Top Performer TSL is driven by How Often listeners tune in
(occasions) more than Time Spent per Occasion

»While Daily Cume plays a vital role for every station, 25-54 Top
Performers have higher levels of Time Spent Listening

A ARBITRON
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PD Advantage Web

New Reports Released in December

Age Range Shows a Station’s Demographic Center Where Heavy Listeners Come From and Go

Age Range Report Prior Heavy Listeners Report

ion" i ? 6-'-)advanfo e Where Did KPWR-FM's Heavy Listeners l‘nic advanra e
;‘Dﬂ’lﬁ‘i ﬂge Range Accounts for Most of a Station's Audience U g Come From, Where Did The\;ryGo? .;_J h 19
Porsons fie; M-F 63-7p Mrsmum Listenng 0700 (HH MM} LOS ANGELES: Metro

Adults 18-34; M-Su 62-12m
Heawy Listeners: Avg 4 or More Hours of Listening per Week to a Station

10 Year Age Range

Based on % Quarter Hours SEP10

MARID APRID Change % Change
Total AQH Persons 21,600 24,800 3200 15%
Heavy Listeners AQH Persans 7.800 11,000 3100 0%
WEOSFM 2730) | = I | | | | | 1 1 I | (Avg 4+ howrs to KPWR-FM)
T 1 1 1 1 1 1 1 1 1 | % Heavy Listeners 7% 4%
- | . 1 | 1 ] I I | of Total Listeners
WLO-FM (22-4T) D

WEIKN-FM (0844 | 1 1 T T T — T T T T T T t 1 e r—
WK FM (3844 1 1 1 | | ! | 1 | | | The Source of KPWR-FM's Heavy Listeners for APR10

WOMLFM (4457) - 1] : ! ! ! s { New Heavy Listeners
WELEFM (405 | e | NOT Heavy Listeners to KPWR-FM in MAR10, but Heavy Listeners to KPWR-FM in APR10.
WODE-FM (47.58) e |
WLLE. P (4658 e | New Heavy Listeners in APR10:
WROR-FM (40.58) | MAR10 APRID
WHUR-FM (50-29) . . . . . B . . A . . . . { Station AQH Persons AQH Persons
WIELAL (30.23) | { - ' | | | | | I ' : | | | KPWR-EM 1.400 4.400
WHLE-FId (50-58) - - . : : - . . 1 1 + 1 1 | % New Heavy Listeners 40%
WK FI (50.80) - E—— of Heavy Listeners.
WTIK-F M (50-50) -
WOBK-FU (5 1.00) —— New Heavy Listeners - Were Heavy Listeners to Other Stations in MAR10:
WURVLFL (8483} APRID
WRKO-AM (5709 |- =] MARID
WOZAM (50.87) - S Heavy Listeners to: AQH Persons
WETHFM (56-09) fee e KHET-PM s00
WP LA P (50-08) |- 1 ] | { | { ! | | 1 i | i { KILHEM 500
WERE-FM (72:81) | | | 1 | | I I | | | l | L — | KROG-FM 500
KAMP-FM 200
| ! | 1 } ! } ! | = e o
8 1 1= k. » k- = a0 a S0 a8 & as ™ ] L] L] KOAY-FM 200
Age KFEHEM 200
’ emals
Hewral [l MaleSkew [ Female Skew Mew Heavy Listeners - Were Listeners to Other Stations in MAR1D:
AFRID
MARID
Listeners fo: AGH Persons
KPWR-FM 3,500
KDAY-FM 2.200
KAMP-FM 2.100
KROG-FM 2.100
KIS-FM 2.000
PLUS: Zip code report now includes ALL zips in which a station e ey Lsares et 0T A
APRID

Station AQH Persons

has listening e

ARBITRON
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Upcoming PPM Client Calls

»Holiday 2010 Survey data release
e January 28th at 4PM (Eastern)

»January 2011 Survey data release
e February 24th at 4PM (Eastern)

A ARBITRON

© 2011 Arbitron Inc.
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Feedback and Questions

»If your question wasn’t answered today go to:
s WWW.arbitron.com/ppmgquestions

»Download this presentation at
*my.arbitron.com

ARBITRON
© 2011 Arbitron Inc. 54
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Sample Performance

December 2010 Data*

Persons 6+ 115
P6+ 115 and P18-54 111 DDI
Persons 18-54 111
Persons 18-34 99
Black 18-34 107 P18-34 DDI 99
Hispanic 18-34 08 Components all at or above 98
Other 18-34 98
Black and Hispanic Sample s In-Tab Rate for P6+ =
Black 122 Average of 84.6%
Hispanic 125 » Sample Performance

Indicator (SPI) =

Spanish-Dominant 109
P Average of 22.5%

English-Dominant 135

* Average among 48 PPM Currency Markets, 32 markets for black, 26 markets
for Hispanic, and 15 markets for language preference

A ARBITRON
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Persons 6+ DDI

All 48 Markets 100 or Higher

December 2010 DDI

Average to Date

Philadelphia 117 105
2oy — """ 107 111
New York | 120 107
Nassau-Suffolk 123 109
Middlesex 127 109
Los Angeles 118 105
Riverside 113 111
Chicago 116 105
San FrancisSCo | 120 107
San Jose 123 108
Atlanta 112 110
Dallas 117 111
. Detroit | 114 109
wesaietor oy og——— b _]Pe_,—rr- > > >>>>>>>>>>>>>>>C}C~= 119 108
Boston ] 122 109
Jeeceeeca 117 110
iami 119 116
Phoenix 117 115
San Diego 116 111
Seattle | 117 109
et e e s e 120 116
St. Louis e 117 109
B IItD_enver 114118 164
altimore . 107
Pittsburgh, PA . 116 108
Portlaﬂd, OR || Average DDI 115 ] 122 111
Sacramento 120 112
eyfelc@———————— 116 111
Cleveland 117 115
Salt Lake City 125 115
San Antonio 118 117
Kansas City 117 109
«aveeEg—"" 125 119
Charlotte 113 111
Orlando 109 107
Columbus, OH 110 111
Milwaukee 110 109
-,y 101 104
Indianapolis 102 105
Eq\ipefcye(erc@—— -\ >°> )\, .. .:.:)'.0) 0. ..,..... 101 104
Norfolk 111 110
Raleigh 110 108
Nas hville 110 107
Greensbaro 114 114
Jacksonville [ 104 104
West Palm Beach 116 116
Memphis 108 108
Hartford 1|08 : : 10i|3
0 10 20 30 40 50 60 70 80 90 100 110 120 130 140
ARBITRON Persons 6+ Benchmark: 95+ DDI average to date year one,

100+ DDI in year 2 based on 13 month average © 2011 Avrbitron Inc. 57



Persons 18-54 DDI

All Markets Above Benchmark

December 2010 DDI

Average to Date

Philadelphia 111 103
Houston METRO 111 112
New York 118 103
Nassau-Suffolk 126 107
Middlesex 128 107
Los Angeles 120 102
Riverside 115 109
Chicago 119 105
San Francisco 116 102
San Jose 121 104
Atlanta 113 106
Dallas 116 107
. Detroit 111 105
Washington, DC 113 105
Boston 120 104
ngceetefeyytc@— 0 - \.) ). ... 0-00»n =~~~ - ~~»»-» -»»»»»»»»»»»»»» 118 110
iami 111 105
Phoenix 110 107
San Diego 116 105
Seattle 117 105
ey i e e i nn n 115 107
St. Louis N 109 101
Baltnors (— ] 108 106
altimore . 1
Pittsburgh, PA . 117 104
Portlaﬂd,OR ] Average DDI 111 | 119 104
Sacramento 118 105
Cincinnatij 115 109
Cleveland 109 107
Salt Lake City 122 109
San Antonio 111 106
Kansas City 114 103
Las Vegas 111 109
Charlotte 106 104
Orlando 102 100
Columbus, OH 110 111
Milwaukee 103 102
~Austin 91 95
Indianapolis 96 99
Providence 103 108
Norfolk 106 104
Raleigh 107 106
Nas hville 102 101
Greensbaro 104 104
Jacksonville 95 95
West Palm Beach 112 112
Memphis 101 101
Hartford 103 : : : 103I
0 10 80 90 100 110 120 130 140
ARBITRON Persons 18-54 Guarantee: 80+ DDI year one,

90+ DDI in year 2 (based on 13 month average) © 2011 Avrbitron Inc. 58



Persons 18-34 DDI

47 of 48 Markets Above Benchmark

December 2010 DDI

Average to Date

Philadelphia 97 91
HO U'S £ 0N M BT RO |00 | 108 108
New York 105 92
Nassau-Suffolk 111 96
Middlesex 118 100
Los Angeles 112 93
Riverside 103 95
Chicago 105 95
San Fr QN Ci'S C O |1 | 110 99
San Jose 116 101
Atlanta 104 101
Dallas 104 99
. Detroit 99 93
WESLIIh (o] /ey —— —— =+ /] ———]4> ™ 99 97
Boston e 102 91
Minneapolis 113 104
iami 97 94
Phoenix 99 93
San Diego 112 95
Seattle 106 101
ey e 98 92
St. Louis 93 88
B IItD_enver - 99 ge
altimore . 7
Pittsburgh, PA . 106 93
Portlaﬂd, OR || Average DDI 99 I 110 93
Sacramento 96 89
Cincinnatij 99 91
Cleveland 98 92
Salt Lake City 121 104
San Antonio 94 87
Kansas City 105 95
@S\ © (1S |10 99 98
Charlotte 101 100
Orlando 93 93
Columbus, OH 94 94
Milwaukee 89 89
gy 84
Indianapolis 85 89
Providence 84 90
Norfolk 84 83
Raleigh 91 94
Nas hville 84 82
Greensbaro 87 87
fcg&Sevyeg/m/—m——mm——— 89 89
West Palm Beach 92 92
Memphis 81 81
Hartford 90 : : : : 9(|)
0 10 20 30 40 50 60 70 80 90 100 110 120 130 140
ARBITRON Persons 18-34 Benchmark: 80+ DDI average to date in year

one and 80+ 13 month average in year two © 2011 Avrbitron Inc. 59



Other 6+ DDI

All Markets 101 or Higher

December 2010 DDI

Philadelphia 114
Houston METRO 107
New York 115
Nassau-Suffolk 110
Middlesex 115
Los Angeles 115
Chicago 111
San Francisco 117
Riverside 114
San Jose 117

roit 113
Boston 118
Miam i 116
Seattle 114
_ Phoenix 104
Minneapolis 114
San Diego 113
Denver 117
Tampa 120
BStIi'LOUiS 111f5
altimore .
Pittsburgh, PA et~ AVErage DDI: 112 113
Portland, OR
Sacramento 113
Cincinnati 113
Cleveland 114
Salt Lake City 122
San Antonio 122
Kansas City 113
Las Vegas 127
Charlotte 110
Orlando 112
Columbus, OH 110
~Austin 105
Milwaukee 110
Indianapolis 102
Providence 101
Raleigh 107
Norfolk 115
Nas hville 104
Greensbaro 114
Jacksonville 105
West Palm Beach 110
Memphis 106
Hartford 102

Washington, DC 115
Det

0 10 20 30 40 50 60 70 80 90 100 110 120 130 140
ARBITRON
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Black 6+ DDI

All 32 Markets 100 or Higher DDI

December 2010 DDI

Philadelphia
Houston METRO
New York
Middlesex

Los Angeles
Chicago

San Francisco
Atlanta

Dallas

Detroit
Washington, DC
Miami

Tampa

St. Louis

Bglti_r’norg
S e Average DDI: 122 138

Kansas City
Las Vegas
Charlotte
Orlando
Columbus, OH
Milwaukee
Indianapolis
Norfolk
Raleigh
Nashville
Greensboro
Jacksonville
West Palm Beach
Memphis 110
Hartford

136

138

135

152

149

0 10 20 30 40 50 60 70 8 90 100 110 120 130 140 150 160
ARBITRON

32 Markets with more than 10%-+ Black population or more than 400,000 Black persons 6+ © 2011 Arbitron Inc. 61



Hispanic 6+ DDI

24 Markets 100 or Higher DDI

December 2010 DDI

Houston METRO
New York
Nassau-Suffolk
Middlesex

Los Angeles

166
169

Riverside
Chicago

San Francisco
San Jose
Atlanta

Dallas
Washington, DC
Miami
Phoenix

San Diego
Tampa

158

Average DDI:

Denver
Portland, OR
Sacramento

Salt Lake City
San Antonio

140

143

Las Vegas
Orlando

Austin

West Palm Beach
Hartford

109
108

0O 10 20 30 40 50 60 70 80 90 100 110 120 130 140 150 160 170
ARBITRON

26 Markets with 10%-+ Hispanic population or more than 400,000 Hispanic Persons 6+ © 2011 Arbitron Inc. 62



Black 18-34 DDI

All Markets Above Benchmark
December 2010 DDI

Average to Date

Philadelphia 91
Houston METRO 135 133
New York 93
Middlesex 101
Los Angeles 94
Chicago 95
San Francisco 94
Atlanta 100
Dallas 147 112
Detroit 90
Washington, DC 103
Miami 95
Tampa 91
St. Louis 93
Baltimore 91
Cincinnati . 97
Cleveland (| Average DDI . 107 R 88
Kansas City 96
Las Vegas 126
Charlotte 98
Orlando 106
Columbus, OH 93
Milwaukee 93
Indianapolis 95
Norfolk 92
Raleigh 96
Nas hville 111
Greensboro 78
Jacksonville 83
West Palm Beach 120 120
Mem phis 93
Hartford 121 121
T T T 1
0 10 20 30 40 50 60 70 80 90 100 110 120 130 140 150 160
ARBITRON 32 Markets with 10%+ Black population or more than 400,000 Black Persons 6+
Black Persons 18-34 Benchmark: 70+ DDI in months 1-6, ©2011 Arbitron Inc. 63

75+ in months 7-12; 80+ DDI in year 2 (based on 13-month average)



Hispanic 18-34 DDI

All Markets Above Benchmark

December 2010 DDI

Houston METRO 108

New York 84

Nassau-Suffolk 88

Middlesex 127 98

Los Angeles 90

Riverside 85

Chicago 86

San Francisco 102

San Jose 96

Atlanta 79

Dallas 99

Washington, DC 85

Miami 92

Phoenix Average DDI: 98 90

San Diego 94

Tampa 80

Denver 89

Portland, OR 90

Sacramento 111 96

Salt Lake City 85

San Antonio 86 83

Las Vegas 87 97

Orlando 76

Austin 85 91

West Palm Beach 71

Hartford 86 86

T T T T T T 1

0 10 20 30 40 50 60 70 80 90 100 110 120 130 140 150

ARBITRON 26 Markets with 10%+ Hispanic population or more than 400,000 Hispanic Persons 6+

Hispanic Persons 18-34 Benchmark: 70+ DDI in months 1-6,
75+ in months 7-12; 80+ DDI in year 2 (based on 13-month average)

© 2011 Arbitron Inc.
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Other 18-34 DDI

All Markets At or Above Benchmark

December 2010 DDI

Average to Date

Philadelphia 94 91
RIS ]gyzey———" "+ " "+ /' /2D 2/ ——————]Y——————————————— 104 97
New York 105 96
Nassau-Suffolk 101 90
Middlesex 115 101
Los Angeles 119 98
Chicago 106 100
San Francisco 112 98
RIVE 'S | 0 © | 118 108
San Jose 113 104
pzyptg————700 . . ©.~——0 97 94
_Atlanta 107 109
Washington, DC 95 99
Detr O | 97 94
Boston e 98 87
wewyy. 98 98
Seattle 105 96
~ Phoenijx 97 95
Minneapolis 114 107
San Diego 114 94
~hg—"————"" 101 97
Tampa 99 95
BStIi'LOUiS %0 93 g7
altimore . 5
Pittsburgh, PA . 102 92
Portlaﬂd, OR || Average DDI 99 | 111 94
Sacramento 89 84
eCe-yg—————— >~ ~~>=>»~~~~— > 97 90
Cleveland 97 92
Salt Lake City 126 108
San Antonio 95 83
Kansas City 105 96
--avLeEeq——————"" 103 94
Charlotte 100 97
Orlando 100 99
Columbus, OH e 93 94
~Austin 74 78
VL 1V @K € © || 90 90
Indianapolis 83 88
Mgeliel e 0 ... > >»———— 11 10 0 1 84 89
Raleigh 86 89
Norfolk 81 78
Nas hville 79 76
Greensbaro 91 91
Jacksonville 90 90
West Palm Beach 94 94
Memphis 70 70
Hartford 85 : : : : : 85I
0 10 20 30 40 50 60 70 80 90 100 110 120 130 140
ARBIT RON Other Persons 18-34 Benchmark: 70+ DDI in months 1-6,
© 2011 Arbitron Inc. 65

75+ in months 7-12; 80+ DDI in year 2 (based on 13-month average)



Language Preference DDI

13 Markets 95+ Spanish Dominant DDI

December 2010 DDI

Houston METRO 119

128
New York 200

108
Los Angeles 130

. . 99
Riverside 111

; 114
Chicago 132

. 106
San Francisco 151

119
San Jose | Spanish Dominant: 109 Avg. DDI 156

Dallas English Dominant: 135 Avg. DDI igg

. . 112
Miami 148

. 137
Phoenix 128

. 107
San Diego 121

104
Denver 120

110
Sacramento 149

. 100
San Antonio 119

. 77
Austin 109

H Spanish Dominant
English Dominant

0 20 40 60 80 100 120 140 160 180 200

ARBITRON |
i 15 PPM Markets with Language Usage Weighting © 2011 Arbitron Inc. 66



Persons 6+ In-tab Rate

15% Gain in Daily Participation Since 6/09

Average In-tab rate across all currency markets

100%

0,
82.29% 82.3% 82.8%82.3% 83.0% g1 404 81.8% g1 39 81.8% 53-1% 84.0%84.6%

77.9% 78.3%

g 76.9%

Benchmark
(75%)
60%

40% Gain of 11.0 In-tab rate pomts since June ‘09

) II|I|IIIIIIII|
0%

Jun. Jul. Aug. Sep. Oct. Nov. Dec. Hol. Jan. Feb. Mar. Apr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.
2009 2009 2009 2009 2009 2009 2009 2009 2010 2010 2010 2010 2010 2010 2010 2010 2010 2010 2010 2010
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ARBITRON June-Aug ‘09: avg. of 20 mkts; Sep-Nov ‘09 avg. of 25 mkts; Dec ‘09-Aug ‘10: 33 mkts;
Sept.-Nov. 2010: avg. of 43 mkts; Dec 2010: 48 mkts.



Persons 18-34 In-tab Rate

19% Gain in Daily Participation Since 6/09

Average In-tab rate across all currency markets

100%
80.2% 80.3%
80% 77.5% 77.4% 78.1%77.5% 78.3% . 0 77.1% 76 305 76.8% ' 07 T N
s 67 19666.5% 68 a0 70.0% 719% 30% Benchmark
67.49 68.6% 67.1%66.5% 68.6% i
; i1
oo Initial
Benchmark
(60%)
40% Gain of 12.9 In-tab rate pomts since June ‘09
) IIIIIIIIIIIIIII
0%

Jun. Jul. Aug. Sep. Oct. Nov. Dec. Hol. Jan. Feb. Mar. Apr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.
2009 2009 2009 2009 2009 2009 2009 2009 2010 2010 2010 2010 2010 2010 2010 2010 2010 2010 2010 2010
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ARBITRON June-Aug ‘09: avg. of 20 mkts; Sep-Nov ‘09 avg. of 25 mkts; Dec ‘09-Aug ‘10: 33 mkts;
Sept.-Nov. 2010: avg. of 43 mkts; Dec 2010: 48 mkts.



Other P18-34 In-tab Rate

20% Gain in Daily Participation Since 6/09

Average In-tab rate across all currency markets

100%
80.6%80.6%
78.3% 0 79.5%
80% D 77.5%77.4% 077.7%78.0% - 50, 76.9% 76,09 77.3% Mo
70.29% 71.4% (=570 Benchmark
67.4% 68.0% 67.0% 66,995 08:8% "~ " (70%)
60% Initial
Benchmark
(60%)
40% Gain of 13.2 In-tab rate pomts since June ‘09
) IIIIIIIIIIIIII
0%

Jun. Jul. Aug. Sep. Oct. Nov. Dec. Hol. Jan. Feb. Mar. Apr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.
2009 2009 2009 2009 2009 2009 2009 2009 2010 2010 2010 2010 2010 2010 2010 2010 2010 2010 2010 2010
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ARBITRON June-Aug ‘09: avg. of 20 mkts; Sep-Nov ‘09 avg. of 25 mkts; Dec ‘09-Aug ‘10: 33 mkts;
Sept.-Nov. 2010: avg. of 43 mkts; Dec 2010: 48 mkts.
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Arbitron, PPM and the MRC

» Arbitron is participating in the ongoing voluntary accreditation process of the
Media Rating Council

» The MRC has accredited the Monthly Quarter-Hour-based radio estimates
produced by the PPM service in the following markets:
 Houston-Galveston

» Riverside-San Bernardino
* Minneapolis-St. Paul

» All other commercialized PPM markets have been audited by the MRC and
these markets remain unaccredited

* The only data that Arbitron has and is currently working with the MRC to audit and
accredit are quarter-hour based estimates

» The MRC has withdrawn accreditation for Arbitron’s RADAR and Nationwide
Services citing increasing number of unaccredited Portable People Meter
markets used to compile national data

« Effective with RADAR 107, which released on December 13, 2010 and with the Fall
2010 Nationwide report, scheduled to release in early March 2011

A ARBITRON
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Arbitron, PPM and the MRC (continued)

»Arbitron intends to continue to use commercially reasonable
efforts in good faith to:

* Pursue MRC accreditation of its PPM ratings service in each PPM
market where it has commercialized or is currently scheduled to
commercialize the service

*Regain MRC accreditation of the RADAR and Nationwide services
* Maintain MRC accreditation of currently accredited PPM, diary and
software services

»Arbitron continues to comply with the minimum requirements of
the MRC Voluntary Code of Conduct

ARBITRON
© 2011 Arbitron Inc. 72



